
Benefits of an eCommerce Analytics Dashboard

Description

Imagine having a tool that could help you understand your customers’ needs, predict market trends,
and uncover hidden patterns. A game-changer for your eCommerce business strategy. Now imagine
getting these advanced insights all in one place.

In a world where companies rely on numerous tools to track business performance, eCommerce
analytics dashboards have become essential. They help you determine the best product mix,
marketing strategies, and sales promotions to maximise results. But first, let’s understand what an
eCommerce analytics dashboard is.

What is an eCommerce Analytics Dashboard?

An eCommerce dashboard provides a clear overview of selected KPIs, metrics, and data designed to
highlight trends, irregularities, and critical information related to your online store on a daily basis. It
centralises access, allowing your team to evaluate real-time information and make data-driven
decisions.

Unlike traditional business intelligence tools, an eCommerce analytics dashboard is tailored specifically
for the eCommerce landscape. This specialisation means it not only aggregates data but also
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contextualises it, making it easier to spot patterns, understand customer behaviour, and anticipate
market shifts. Whether you’re a small business or a large enterprise, the dashboard can scale with
your needs, offering both high-level overviews and deep dives into specific areas of your business.

What Should You Track on Your eCommerce Analytics Dashboard?

There’s no one-size-fits-all answer. It depends on your business goals and the data you need. For
example, a global beauty brand might track different metrics than a local food store. Additionally, large
businesses with various verticals may require multiple dashboards covering everything from website
performance to logistics and marketing analytics.

Key Benefits of an E-commerce analytics dashboard

Image not found or type unknown

Tracking the right eCommerce metrics is crucial, and if you’re new to this, a prebuilt eCommerce
analytics dashboard might be ideal. Paxcom offers an in-house tool that provides key benefits:

1. Visibility: Achieve better organic visibility with insights on Share of Voice for relevant keywords
and categories using our channel intelligence tool, Kinator.

2. Pricing and Promotions: Monitor product pricing across platforms, track unauthorised sellers,
and optimise your strategy by comparing pricing and promotions using e-commerce analytics 
tools. The analytics dashboard further helps detect the authorised and unauthorised sellers as
well as any pricing violations carried out by the sellers as well.  

3. Sentiment Analysis: Track and analyse negative reviews and ratings to maintain your online
reputation and enhance customer satisfaction with Kinator’s sentiment analysis’ features. The
dashboard has the capability to include customer reviews, along with their names, location,
whether their purchase was verified, and any images they may have posted.

4. SKU Availability: Prevent sales loss by monitoring stock status across platforms and receiving
customised reports on SKU availability. The dashboard consistently monitors inventory levels,
enabling brands to enhance their fill rate as needed. 

5. Content Scorecard: The eCommerce analytics dashboard keeps track of your content’s
skimmability and provides feedback to help optimise your catalogues and listings, ensuring they
meet the marketplace’s requirements. 

Benefits of Using an eCommerce Analytics Dashboard

Now that we’ve covered what to track, let’s delve into the specific benefits of using an eCommerce
analytics dashboard.

Benefits of using an ecommerce analytics dashboard
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1. Data Visualisation
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To maximise profits and growth, storing and analysing data is important. However, insights are useless
if they aren’t presented clearly. Data visualisation tools within an eCommerce analytics dashboard
transform complex data into easy-to-read graphs, pie charts, and tables, organising them into logical
groupings for quick understanding.

Effective data visualisation not only makes it easier to digest large amounts of information but also
allows you to spot trends and patterns that might not be immediately obvious. For example, heatmaps
can reveal which areas of your website are getting the most attention, while line charts can track sales
performance over time.

Understanding your target audience and their questions is key. For instance, are they looking for sales
data to refine promotional strategies or to assess campaign performance? Effective dashboard design
emphasises these needs, guiding your business towards achieving short- and long-term goals.

2. Real-Time Reporting

In the competitive world of eCommerce, real-time metrics are invaluable. They enable businesses to
act on current data rather than waiting days or weeks. Even a few hours can mean the difference
between relevant and outdated information. A well-designed eCommerce analytics dashboard
continuously collects, processes, and presents real-time data, helping you detect issues early and
capitalise on opportunities.

For example, real-time KPI tracking can identify high-value targets, improving your sales forecast and
strategy by focussing on specific products or SKUs. Real-time reporting is particularly beneficial during
peak shopping seasons or flash sales, where quick decisions can significantly impact your revenue.

Moreover, real-time data enables businesses to respond to customer behaviour dynamically. For
instance, if you notice a sudden spike in traffic from a particular channel, you can quickly adjust your
marketing spend to capitalise on the surge. Similarly, if you detect a drop in conversion rates, you can
investigate and address potential issues, such as a broken link or slow-loading page, before it
significantly impacts sales.

3. Price Optimisation

Pricing in eCommerce depends on product demand, competitor pricing, and market availability. Your e-
commerce analytics software should answer key questions:

How effective are your promotions?
Which price points drive the most sales?
What discounts are your competitors offering?

Your dashboard will guide you in optimising your pricing strategy, ensuring that promotions and
discounts are based on solid data. It will also help prevent price violations by tracking sellers who
breach price limits, protecting your brand and sales.

Pricing optimisation is not just about setting the right price; it’s about understanding the psychology
behind customer decisions. For instance, small price adjustments can have a significant impact on



conversion rates. By analysing historical sales data and market trends, you can identify optimal pricing
strategies for different customer segments.

Additionally, an analytics dashboard can help you manage dynamic pricing strategies, where prices are
adjusted in real-time based on demand, competitor activity, and other market factors. This is
particularly useful in highly competitive industries where prices fluctuate frequently.

4. Optimised Sales Performance

The goal of any eCommerce business is to maximise sales. Understanding customer behaviour is
crucial—what they like, how they navigate your store, and what keeps them coming back. Your
dashboard will track conversion rates, shopping cart behaviour, and more, allowing you to refine the
customer experience.

Retargeting strategies, informed by ecommerce tracking, can be especially effective. According to
Forbes, acquiring a new customer can cost five times more than retaining an existing one. Using
eCommerce analytics tools for retargeting can be a gold mine.

In addition to tracking customer behaviour on your site, an eCommerce analytics dashboard can help
you optimise your sales funnel. By analysing data from each stage of the funnel—awareness,
consideration, and conversion—you can identify bottlenecks and implement strategies to improve
conversion rates.

For example, if you notice a high cart abandonment rate, your dashboard can help you pinpoint the
reasons—whether it’s high shipping costs, a complicated checkout process, or a lack of payment
options. Armed with this information, you can make targeted improvements to increase sales.

5. Better decision-making

In eCommerce, making informed decisions is vital. Data-driven decision-making helps you determine
the best products to market, the most effective channels for promotions, and how to allocate your
budget. Your dashboard will present all the metrics you need to make these decisions confidently.

Data-driven decision-making goes beyond just looking at numbers. It involves understanding the story
behind the data and using that insight to drive your business forward. For example, by analysing
customer lifetime value (CLV) alongside acquisition costs, you can identify your most valuable
customer segments and focus your marketing efforts on retaining them.

Moreover, an eCommerce analytics dashboard can help you conduct A/B testing to determine which
strategies work best. Whether it’s testing different product descriptions, images, or pricing strategies,
having a centralised platform to track and analyse results can lead to more effective decision-making.

6. Enhanced Inventory Management

Inventory management is a critical component of eCommerce success. Overstocking can lead to
increased storage costs, while understocking can result in missed sales opportunities. An eCommerce
analytics dashboard helps you strike the right balance by providing insights into stock levels, reorder



points, and lead times.

By integrating your inventory data with sales and marketing analytics, you can forecast demand more
accurately and ensure that you always have the right products available when customers need them.
This is especially important during peak shopping seasons, where demand can fluctuate rapidly.

Additionally, an analytics dashboard can help you identify slow-moving inventory, allowing you to
implement strategies to clear out excess stock, such as targeted promotions or bundling offers. This
not only frees up warehouse space but also improves cash flow.

7. Streamlined Omnichannel Strategy

In today’s digital age, customers interact with brands across multiple channels—websites, social
media, email, and even physical stores. An eCommerce analytics dashboard allows you to track
performance across all these channels in one place, providing a holistic view of your omnichannel
strategy.

By analysing data from each channel, you can identify which ones drive the most traffic and
conversions, allowing you to allocate resources more effectively. For example, if your social media
channels are generating high engagement but low conversions, you can refine your approach by
testing different types of content or targeting different audience segments.

A unified view of your omnichannel strategy also helps you deliver a consistent customer experience
across all touchpoints. This is crucial for building brand loyalty and ensuring that customers have a
seamless experience, whether they’re shopping online or in-store.

Why Should You Start Using an eCommerce Analytics Dashboard?

Reasons to start using ecommerce analytics dashboard
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How can you stay on top of trends without data? Ecommerce analytics dashboards help monitor
pricing and promotions, analyse product visibility, identify supply chain inefficiencies, and reduce
unnecessary campaign expenditures. They provide a bird’s-eye view of key performance indicators
(KPIs) essential for your business.

Key Benefits Include:

Improved Efficiency: Automation of data collection and reporting processes saves time and
reduces human error, allowing your team to focus on strategic tasks rather than manual data
entry.
Enhanced Collaboration: A centralised platform ensures that all team members have access to
the same data, facilitating better communication and collaboration across departments.
Scalability: As your business grows, your eCommerce analytics dashboard can scale with you,
integrating new data sources and accommodating increased data volumes.



Conclusion

With an estimated 12–24 million eCommerce sites worldwide, competition is fierce. You need every
advantage to ensure your business’s success. An eCommerce analytics dashboard helps you focus on
specific metrics, draw meaningful insights, and make intelligent data-driven decisions—without
spending hours on spreadsheets.

Investing in an eCommerce analytics dashboard is not just about improving your bottom line—it’s
about future-proofing your business. As eCommerce continues to evolve, having a robust analytics
platform in place will give you the agility and insight needed to stay ahead of the curve and thrive in a
competitive marketplace. 

Paxcom’s digital shelf analytics tool offers comprehensive analytics on sales, competition, category
visibility, and promotions across multiple geographies, enabling you to make more informed decisions.
Make an informed decision, Reach out to us at info@paxcom.net for more. 
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