
Effective Ways of Advertising on Amazon India

Description

In the dynamic realm of e-commerce, advertising on Amazon India has become a game-changer for
brands aiming to dominate the digital marketplace. With over 10 million monthly shoppers and fierce
competition, strategic Amazon ads are essential to cut through the noise. Whether you’re a startup or
an established seller, this guide unveils proven tactics to transform your product visibility, drive sales,
and position your brand for success.

Why focus on Amazon India?

290 million+ registered users (Source: Statista)
70% of shoppers discover new products via Amazon ads
Advertising on Amazon India delivers a 3x higher ROI than traditional digital ads

https://paxcom.ai/blog/amazon-marketing-strategies/


1. Sponsored Products – Performance-Driven Advertising

1. Amazon Sponsored Products: Precision Targeting for Maximum ROI

Amazon Sponsored Products ads are the backbone of advertising on Amazon, placing your products
at the top of search results. Here’s how to optimize them:

Key Features:

Cost-Per-Click (CPC) Model: Pay only when shoppers click.

https://paxcom.ai/blog/sponsored-ads/


Targeting Options: 
Automatic: Let Amazon’s AI match your product to relevant searches.
Manual: Handpick high-intent keywords (e.g., “wireless headphones under ?2000”).

Budget Control: Set daily caps to avoid overspending.

Pro Tip from Paxcom: Use manual targeting with keywords like “best smartwatch India” to align with
local search trends.

?? Note: Sponsored ads won’t run if the product is out of stock.

Amazon Display Ads

Amazon Display Ads help you advertise across a broader range of surfaces—including Amazon
homepage, product pages, customer reviews, and even third-party apps and sites.

Source: Amazon.in

Why Use Display Ads:

Increase brand recall and visibility
Retarget customers who viewed your products
Run audience-based targeting using behavior, interests, and demographics

Steps to Launch Display Ads:

1. Sign in to your Amazon Advertising account
2. Choose “Display” as your campaign type
3. Define your audience (age, gender, browsing behavior)
4. Select your ad format (custom or Amazon-generated)
5. Upload creatives (images, headlines, text)
6. Set your daily or lifetime budget
7. Choose your bidding strategy (manual or automatic)
8. Review, launch, and continuously optimize

https://paxcom.ai/ams-campaign-management/


Amazon Sponsored Brands

Sponsored Brands allow you to showcase your logo, a custom headline, and a collection of your
products. These ads appear at the top of search results and are great for increasing brand awareness.

Deals and discount

Source: Amazon.in

Use Sponsored Brands to:

Establish brand identity
Promote multiple products at once
Drive traffic to your Amazon Store or custom landing page

Sponsored Brands are ideal for brand-registered sellers looking to create a cohesive presence and
attract new customers at the top of the funnel.

Paxcom Insight: Brands using Sponsored Brands with localized creatives see 2x higher click-through 
rates in India.

Time-Bound Promotions – Deals & Discounts that Convert

Deals and discounts remain a powerful tool for converting shoppers and clearing inventory. These
high-conversion ad types create urgency and appeal to price-sensitive buyers.

Top Deal Types on Amazon India:

Lightning Deals: Short-term promotions that increase visibility and urgency.



Deal of the Day: Massive discounts on select products for 24 hours.
BOGO (Buy One Get One): Encourage higher cart value and repeat purchases.

Participating in these promotions not only boosts your discoverability but also helps you trend during
festive periods or peak shopping seasons.

 Optimized Product Listings – Your First Line of Ad Defense

No matter how much you invest in ads, a poor product page can kill conversions. Optimizing your
Amazon listings is crucial for better ad performance and organic discoverability.

Source: Amazon.in

Optimization Checklist:

Keyword-rich titles with clear product identifiers
Compelling bullet points focusing on benefits and USPs
SEO-optimized descriptions for better indexing
High-quality images from multiple angles
Include all key specs (dimensions, color, material, features)

A well-optimized product detail page can significantly improve your ad quality score, reduce CPC, and
drive higher sales.

Why Partner with Paxcom – Your Advertising Company in India

With the ever-evolving nature of Amazon ads India, brands need an expert partner to navigate
campaign creation, optimization, and performance tracking. At Paxcom, we specialize in advertising 
on Amazon, combining cutting-edge tech, data intelligence, and creative strategy to maximize your

https://paxcom.ai/contact-us/


ROI.

Ready to Grow Your Sales on Amazon India?

? Contact Paxcom today for a free audit of your Amazon ads India strategy. Let’s turn browsers into
buyers and listings into bestsellers!

mailto:info@paxcom.net

